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The next big thing

In @ warld hungry for contemporary art, Saatchi
Online ranscends geography and dealers to enable
artists from anywhere to sell directly to collectors
everywhere. Already a huge success in its English
and Mandarin incarnations, it is now poised to add a
Middle East version. Charles Saatchi discusses the
possibilites with Ana Finel Homigman.

odays are world boasts an ever-
expanding pool of collectors with an
insatiable desire for  contemporary
art and count T_:.:_. _.=_._
primed o p e new artists.  Yer

profile galleries are sill all bue
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everyday gallery system, bur enly recentdy has a websie
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Maow Charles Saarchi is planaing to launch an Arabic-
language version of Saatche Omnline for the Middle East Gir
dy exists in English and Mandarin versions), The Ara-
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n with Dubai-based parcness, is intended w rep-
Ircare the enormens suceess of the Chinese version of the
site and halster the visi F artises i i
Richard Crossdand, o
consultancy thar brakered the UAE negotiatons, secently
explained o the Fiaaweie! Tinges, 'Charles represents an
entreprencurial approach o contemporary arc which 1s
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Middle Easrern way of doing things.

“The Emirates’ deal with the Louvre demonserates the
extent of cheir move to become the artistic and culoural
bl of the Middle Ease) Saarchi explains in an email
interview. nd they would probably like to see the chou-
sands of arfists working i the whaole region being able o
use the sive to display their work - a worldwide audience.
are pe rl hs Appy chat the Emirares would wane to
miake a ley _...,_: of the site focused on the Middle East
with a fully inceractive Arabic facilicy, like the one we de-
veloped for China,’

For ctors need 1o see the work and
benon che ardses’ names, Ast fairs and big Biennials incro-
duce dealers, collectors and cnacs to ralent beyond cher
home bases, bur most established artists tend to show in
only 2 Few re gional spaces, As a result, the same names can
Ity be seen dominaring the booths ar che fairs or ep-
curators. programmes, And artises living away from
major cines such as Mew York, London or Los Angeles.
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cess to collectors who mighr be inrerested in their work.
Moreover, dealers in these cities tend o limir cheir risk-
taking in new artists to the enes who are recommended by
artisls alrea v on their mater, by their g lar eollectors or

by people H_f.,. kenow. The anecdores abour dealers signing
in slides or drop off images are

‘Charles Saarchi has an
entrepreneurial approach o
art which is a rather good fit
with the Middle Easr.”

the stuff of legend in most major ciges, precisely because
this hardly ever happens.

In contrast to the vsual networks chat ardsts use o
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can show, Arosts post profles consisung of one representa-
tive image of thetr art in o general unedieed st and then




